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Fulgent Sun International (Holding) Co., Ltd.
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Sunshine Factory
Quanzhou, China

SATRA
Certificated
ISO9001-2008 SATR s
GB/T 19001-2000 !I

Head Quarter
Yunlin, Taiwan

GUARANTEED
TO KEEP YOU DRY

|GORE

Fulgentsun Factory

GORE-TEX Hanoi, VN
Certificated
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Sunsmile Factory
Huibei, China

5 Manufacture Plants

19,000 Employees

Sunny Factory

Changting, China

Sunbow Factory
Cambodia
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Fulgent Sun International (Holding) Co., Ltd
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_ 2014/Q2 QoQ YoY 2014/H1 YoY
cE S 2,268 12.3% 39.4% 4,288 28.6%
iR 1,886 10.6% 38.5% 3,592 27.9%
¥ FEEL A 382 21.7% 44.2% 696 32.6%

¥ EL AIF 16.9% +1.4% | +0.6% 16.2% +0.5%
S 208 1.0% | 4.0% 414 5.9%
¥FEHNE 174 61.1% | 167.7% 282 110.4%

¥ E A 4 -157.1% | 33.3% -3 -116.7%
A & 5 178 76.2% | 161.8% 279 83.6%

TEBRCE )T -46 109.1% |-675.0% -68 871.4%
ffs & g 132 67.1% 73.7% 211 45.5%
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Bl % g | s g | w5 | % Fae | 3
1 | NIKE 1,360,476 22.7 | DKL 1,504,979 21.7 DKL 1,230,992 19.5
2 | DKL 1,056,549| 17.6 | NIKE 986,321 14.2  Columbia 841,913 134
3 | Columbia 717,672| 12.0 | Columbia 704,603 10.2 |NIKE 755,936  12.0
4 | Meindl 388,405 6.5 | Meindl 554,892 8.0  |Meindl 652,315 10.3
5 | Salewa 312,922 5.2 | Inoveight 326,828 4.7 Salewa 372,228 5.9
6 | Mammut 290,049 4.8 | Mammut 312,774 45 K2 369,489 5.9
7 | K2 230,298 3.8 | K2 294,157 4.2  Mammut 344,102 5.5
8 | Inoveight 227,463 3.8 | LASPORTIVA 230,833 3.3 |LASPORTIVA 343,822 55
9 | LI-NING 222,162 3.7 | ASG 218,191 3.1 [Inoveight 243,335 3.9
10 | LASPOTIVA 200,883 3.4 | Salewa 209,797 3.0  [Engelbert strauss 238,029 3.8

I3 5,006,879 83.6 I3 5,343,375 77.0 i 5,392,161 85.5
His 083,951| 164 A 1,595,167 23.0 His 910,839 14.5




Nikek k- £3vH v L2 £

NIKE, Inc.

NIKE BRAND REPORTED FUTURES GROWTH BY GEOGRAPHY'
As of August 31, 2014

Reported Futures  Excluding Currency

Orders Changes *
North America 15% 15%
Western Europe 1% 20%
Central & Eastern Europe 11% 17%
Greater China 5% 6%
Japan -5% 0%
Emerging Markets 3% 9%
Total NIKE Brand Reported Futures 1% 14%

AL kR Nike > 2014/09/25 7 %4 7+ & H 5

o
P N _
@) sErEER



Decathlon 2z F* 7 &% > & b &

Russia
16 (+4)

Europe Detailed view

I I France 258

— )
— 1Ty 100
BN ey 89
':Ti"'a) mmm FPoland 33

80 (+25
Taiwan 4 - Portugal 22
Bl Germany 21
I I Belgium 16
e Hungary 16
16(+2) : : United Kingdom 14
I I Roumania 12
h Czech Republic T
Ll Turk 6
Number of stores: 723 Bl Turkey

__ Netherlands 3
Source : Oxylane Group. 2013 April . den ,
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Columbia## F 2 £ WE R » 77H F F 3+

Fig. 3: Columbia Sportswear: U.S. Stores, 2008-2013
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Vi,
We Fit Your Life.’

ABOUT VF

OUR BRANDS

NEWSROOM

INVESTOR RELATIONS
CORPORATE RESPONSIBILITY

CAREERS
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“Expertsinthe art and

_science of apparel.

Ouriunique approach combines consumer
knowledge, state-of-the-art technology and
global'expertise with innovation in design
and a passion for excellence in execution,

THE NORTH FACE™
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Exhibit 1: TNF has sustained strong growth in the US
through macro weakness and warm weather
TNF Americas 5 sales (millions) and yoy % change
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Source: company data, Goldman Sachs imvesimant Resaarch
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SAFETY & SUSTAINABILITY

LONG SERVICE LIFE:25 YEARS

ADEQUATE & STABLE

GREEN

SMALL SIZE & LIGHT WEIGHT

ZERO EMISSION
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